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Company Profile

LG Electronics India Limited manufactures and distributes home appliances and consum-
er electronics (excluding mobile phones) catering to both B2C and B2B consumers in
India and abroad. Its business spans Home Appliances, Air Solutions, and Home Enter-
tainment, supported by two advanced manufacturing units in Noida and Pune, a robust
supply chain of 25 warehouses including two central and 23 regional distribution cen-
ters, and a network of 51 branch offices with 30,847 sub-dealers across the country.
The company provides installation, repair, and maintenance services through 1,006 ser-
vice centers backed by 13,368 engineers and four call centers, ensuring nationwide
reach in both urban and rural areas. As of June 30, 2025, it employs 3,796 people.

GEPL’s Insights & Investment Thesis:

e LG Electronics India Ltd has established its market leadership in the Indian home
appliances and consumer electronics industry and is number one player by market
share in the offline channel.

e The company has one of the largest distribution and after-sales services network
compared to its peers with 35,640 B2C touchpoints, 1006 service centers, and a
network of 97 sales offices. The company has an installed capacity of 1.45 crore
products at Pune and Noida manufacturing facilities.

e Based on the FY25 earnings, relative to the company's post-IPO paid up capital, the
issue is priced at a P/E ratio of 25.07x. We believe that the issue is fairly valued
compared to its peers, market leader across multiple product categories, strong
parentage, and robust manufacturing capabilities with localized supply chain.
Therefore, we recommend a “Subscribe” rating for the issue.

Business Highlights & Services

LG Electronics India Limited has consistently established market leadership in the Indian
home appliances and consumer electronics industry, ranking as the number one player
by market share (in value terms) in the offline channel for CY2022, CY2023, CY2024,
and the six months ended June 30, 2025, as per the Redseer Report. The company leads
across multiple product categories, including washing machines, refrigerators, panel
televisions, inverter air conditioners, and microwaves, which collectively account for
nearly 77-78% of the offline market by value. Its dominance extends across both the
volume and premium segments in washing machines, panel televisions, and microwaves,
underlining the strength of its diversified positioning. With one of the broadest product
portfolios among industry peers, LG offers advanced technologies such as OLED, QNED,
NanoCell, UHD, and LED televisions, while most competitors offer limited ranges. Over
28 years of operations in India, the company has built a strong brand equity, an exten-
sive service network, and deep consumer insights, enabling it to address both mass-
market consumers who seek affordability and durability, as well as premium buyers who
prioritize aesthetics, advanced features, and luxury. Its balanced product strategy and
commitment to consumer-centric innovation across price points position it well to cap-
ture incremental demand from both new and replacement purchases, making it a struc-
turally strong player in a growing industry.

LG Electronics India Limited presents a strong growth opportunity backed by 28 years of
consumer insight, market leadership, and innovation. The company has been a first
mover in India with OLED TVs, 4K/Smart TVs, inverter ACs, and microwaves, driving
dominant market shares, including over 60% in OLED TVs. Its portfolio is tailored to Indi-
an needs with localized features, ensuring strong consumer connect.
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With the largest distribution network among peers (35,640 touchpoints), long-standing trade relationships, and one of the strongest after-
sales networks (1,006 centers, 13,368 engineers), LG ensures reach, reliability, and customer loyalty. Exports to 47 countries add geo-
graphic diversification. Combining innovation, scale, and execution strength, LG is well positioned to capture demand across premium
and mass markets, making it a structurally strong player in India’s growing consumer durables industry.

LG Electronics India offers a strong investment case driven by scale, efficiency, and a clear growth strategy. With two advanced manufac-
turing hubs in Noida and Pune contributing over 85% of sales, high automation and flexible lines have lifted utilization to 82.7% and boost-
ed AC and washing machine productivity by 29% and 13% since FY22. Its robust supply chain 287 long-tenured suppliers, 25 warehouses,
and digital systems—combined with rising localization (54% in FY25/Q1FY26) reduces costs, import dependence, and supports higher mar-
gins. LG’s trusted brand, ranked India’s “Most Trusted Home Appliances Brand” in 2025, and strong digital presence enable premium
product adoption, while innovation and sustainability practices strengthen competitiveness. Scale, automation, localization, premium
positioning, and innovation position LG India to capture replacement demand, expand margins, and deliver sustainable revenue growth.

LG Electronics India is well-positioned to capitalize on India’s expanding home appliances and consumer electronics market, projected to
grow from 6,875 billion in H1FY25 (annualized) to 210,965 billion by CY2029, driven by a growing middle class, rising premiumization,
and urbanization. To support this growth, the company plans a 50.01 billion investment in a third manufacturing unit in Andhra Pradesh,
set to be operational by FY27, initially producing air conditioners and compressors, followed by washing machines and refrigerators. This
expansion, along with enhancements in automation, machine upgrades, and production efficiency, will increase capacity, reduce costs,
and improve margins. LG intends to strengthen its pan-India distribution network, expand B2C touchpoints through LG BrandShops and
traditional channels, and deepen B2B presence across new verticals. Direct-to-consumer initiatives via its website and enhanced CDC-to-
trade deliveries will optimize costs, shorten lead times, and improve margins. The company also plans to expand its digital footprint
through e-commerce and quick-commerce platforms. Combined with strong brand equity, product innovation, and a localized supply
chain, these initiatives provide a clear strategy to drive revenue growth, margin expansion, and long-term value creation in India’s rapid-
ly growing consumer durables market.

LG Electronics India is strategically positioned for growth, targeting full household penetration through a dual focus on volume and premi-
um segments. Leveraging deep consumer insights, the company delivers durable, regionally tailored products across price points while
expanding into new categories like water purifiers and built-in kitchens. Volume offerings remain affordable yet feature-rich, while pre-
mium products incorporate Al, smart connectivity, and modern designs, capturing aspirational urban consumers and driving upselling.
Broad product portfolios, multiple-product adoption per household, and targeted marketing support repeat purchases, revenue growth,
and margin expansion, reinforcing LG’s leadership in India’s expanding consumer durables market. LG Electronics India is expanding its
B2B and service businesses to drive revenue and margin growth. The B2B market, valued at 550 billion in H1FY25, is projected to grow at
a 14% CAGR to %970 billion by CY2029. LG is leveraging global technology to offer high-performance, energy-efficient solutions across
HVAC, commercial displays, washing machines, and LED/electronic boards for industries like hospitality, healthcare, and smart buildings.
Simultaneously, it is scaling AMC and subscription services, including the “Careship” program, enhancing service quality, customer loyal-
ty, and recurring revenues. This strategy positions LG to capture high-margin opportunities, diversify revenue streams, and strengthen its
leadership in India’s growing B2B and after-sales markets.

Product wise revenue breakup

FY25 FY24 FY23
Particular Amount % of Amount % of Amount % of
(INR Cr) revenue (INR Cr) revenue (INR Cr) revenue
Home Appliance & Air Solutions 18,268 75% 15,680 73% 15,031 76%
Refrigerators 6,696 27% 5,784 27% 5,806 29%
Washing machines 5,042 21% 4,492 21% 4,221 21%
Air conditioners 5,271 22% 4,290 20% 3,991 20%
Other 1,259 5% 1,113 5% 1,014 5%
Home Entertainment 6,099 25% 5,672 27% 4,834 24%
Television 4,925 20% 4,558 21% 3,932 20%
Other 1,174 5% 1,114 5% 902 5%
Total 24,367 100% 21,352 100% 19,865 100%
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Industry Outlook

India Appliances & Electronics Market Size
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Peers Comparisons

Face Value Total Revenue EPS

Name of the company ®) (In Cr) P/E (xX) RoNW(%)

LG Electronics Ltd “ 24,367 32.46 37.13

Peers Group

Havells (td 1 21,778 23.48 64.14 17.63
Voltas ltd 1 15,413 25.43 52.68 12.76
Whirlpool Ltd 10 7,919 28.3 43.53 9.09
Blue Star 2 11,968 28.76 65.59 19.27

Company’s Competitive Strength

e Leading market share in the home appliances and consumer electronics industry in India with #1 market share across key product cate-
gories.

e Introducing innovative technologies tailored to the needs of the Indian consumers.
e Shaping consumer experience with pan-India distribution and after-sales service network.
e Operational efficiency through strong manufacturing capabilities and localized supply chain.

e Parentage of LG Electronics, which is the leading single-brand global home appliances player in terms of market share by revenue in
CY 2024 and strong LG brand.

e (Capital efficient business with high growth and profitability.

Key Strategies Implemented by Company

e Build a strong foundation to capture long-term growth in India.
e Diversify business model to create new consumer value.

e Continue to be a brand of choice for every Indian household across volume and premium market categories.

Particular (INR in Cr) Q1 FY26 FY25 FY24 FY23
Equity Capital 679 679 113 113
Reserves and Surplus 5,768 5,255 3,623 4,207
Net Worth 6,447 5,934 3,736 4,320
Revenue 6,263 24,367 21,352 19,865
Growth (%) -2% 14% 7%

EBITDA 716 3,110 2,224 1,895
EBITDAM (%) 1% 13% 10% 10%
PAT 513 2,203 1,511 1,344
PATM (%) 8.2% 9.0% 7.1% 6.8%
ROE (%) 8.0% 37.1% 40.5% 31.1%
ROCE (%) 9.1% 42.9% 45.3% 34.4%
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GEPL Capital Pvt. Ltd
Head Office: D-21/22 Dhanraj Mahal, CSM Marg, Colaba, Mumbai 400001
Reg. Office: 922-C, P.J. Towers, Dalal Street, Fort, Mumbai 400001

Research Analyst — Mr. Vidnyan Sawant | + 022-6618 27687 | vidnyansawant@geplcapital.com

Disclaimer: This report has been prepared by GEPL Capital Private Limited ("GEPL Capital *). GEPL Capital is regulated by the Securities and Exchange Board of India. This report does not consti-
tute a prospectus, offering circular or offering memorandum and is not an offer or invitation to buy or sell any securities, nor shall part, or all, of this presentation form the basis of, or be relied
on in connection with, any contract or investment decision in relation to any securities. This report is for distribution only under such circumstances as may be permitted by applicable law.
Nothing in this report constitutes a representation that any investment strategy, recommendation or any other content contained herein is suitable or appropriate to a recipient’s individual
circumstances or otherwise constitutes a personal recommendation. All investments involve risks and investors should exercise prudence in making their investment decisions. The report
should not be regarded by the recipients as a substitute for the exercise of their own judgment. Any opinions expressed in this report are subject to change without notice and may differ or be
contrary to opinions expressed by other business areas or groups of GEPL Capital as a result of using different assumptions and criteria. GEPL Capital is under no obligation to update or keep
current the information contained herein. The securities described herein may not be eligible for sale in all jurisdictions or to certain categories of investors. Options, derivative products and
futures are not suitable for all investors, and trading in these instruments is considered risky. Past performance is not necessarily indicative of future results. Foreign currency rates of exchange
may adversely affect the value, price or income of any security or related instrument mentioned in this report. Any prices stated in this report are for information purposes only and do not
represent valuations for individual securities or other instruments. There is no representation that any transaction can or could have been effected at those prices and any prices do not nec-
essarily reflect GEPL Capital's internal books and records or theoretical model-based valuations and may be based on certain assumptions. Different assumptions, by GEPL Capital or any other
stheirce may yield substantially different results. GEPL Capital makes no representation or warranty, express or implied, as to, and does not accept any responsibility or liability with respect to,
the fairness, accuracy, completeness or correctness of any information or opinions contained herein. Further, GEPL Capital assumes no responsibility to publicly amend, modify or revise any
forward-looking statements, on the basis of any subsequent development, information or events, or otherwise. Neither GEPL Capital nor any of its affiliates, directors, employees or agents
accepts any liability for any loss or damage arising out of the use of all or any part of this report. In no event shall GEPL capital be liable for any direct, special indirect or consequential damag-
es, or any other damages of any kind, including but not limited to loss of use, loss of profits, or loss of data, whether in an action in contract, tort (including but not limited to negligence), or
otherwise, arising out of or in any way connected with the use of this report or the materials contained in, or accessed through, this report. GEPL Capital and its affiliates and/or their officers,
directors and employees may have similar or an opposite position in any securities mentioned in this document (or in any related investment) and may from time to time add to or dispose of
any such securities (or investment). The disclosures contained in the reports produced by GEPL Capital shall be strictly governed by and construed in accordance with Indian law. GEPL Capital
specifically prohibits the redistribution of this material in whole or in part without the written permission of GEPL Capital and GEPL Capital accepts no liability whatsoever for the actions of third

parties in this regard.
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